PINKTAX
(noun)

The extra amount the average woman
is charged for basic products and
services... just for being a woman.
$1,351 every year.

#AXTHEPINKTAX
AXTHEPINKTAX.COM

Pink Tax

The price of being a woman

By: Rachel Thorsness

If you are a woman and have ever
purchased razors, shampoo, tampons,
vehicle maintenance, dry cleaning, or

deodorant, then you too have been directly
impacted by what is known as

Pink Tax.

What makes products marketed towards
women better? Many products contain the
same ingredients as those marketed for
men. Now 1s the time to move towards
gender neutral and end the binary belief
that men and women have different needs.




Women pay 13% more for

personal care products, such
as, deodorant, razors, and

ShamPOO (Vanek, 2018).
Total Number of Times Incidence
Women pay more 168 42%
Equal 167 40%
Men pay more 72 18%
Total 397 100%

DCA analyzed: » Industries: 5 « Stores: 24 « Brands: 91 »
—» 4 Product Categories: 35 » Products: 794. Pictured above are the
A results from that analysis.
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Women make up for 51% of the population and account
for more than 70% of consumer spending (Davis, 2019).

The New York City Department of Consumer Affairs
(2015) also found:

« 7% more for toys and accessories

* 4% more for children’s clothing

« 8% more for adult clothing

» 8% more for senior/home health care
products

MTHE
IN
£



Pink tax isn't just raising the price on the feminine products that women
buy. Women are also paying more for car insurance and vehicle
maintenance. According to a study done by the Consumer Federation of
America, women with perfect driving records, often pay more than males
that have an identical driving record.
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From haircuts to tampons to auto-insurance, the Pink Tax proves to be
gender based price discrimination, time and time again.

How do markets get away with this? Well it is simple. They
KNOW women will pay for it.




TAMPON TAX THROUGHOUT THE UNITED STATES

% & A Yoo o O “Did you know, tampons and pads are charged
o T sales tax because they are considered “luxury”
B . .4 | items. Periods are certainly not a luxury and

8 74 ['m sure every woman on the planet would
agree” (Elliot, 2019).
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STOP PAYING THE PINK TAX: Here’s How

While this can seem like an impossible mission, there are ways to avoid the pink
tax. Officials have been making way at bringing new legislature that will diminish
companies from putting higher prices on products for women. On April 3%, 2019,
the Pink Tax Repeal Act was brought to Congress. Until then, don't be scared to
BUY PRODUCTS MARKETED TO MEN! Many of these products are the same as
the products that are marketed to women. Gender Neutral companies are also
joining the competitive market. Consider buying gender neutral toys for children.
RESEARCH, RESEARCH, RESEARCH! Find companies that do not believe in
higher pricing for women. Use social media to help others gain knowledge on the
unfair tax of being a female. BUY IN BULK! If you are able to purchase from
retailers such as Costco, you can receive better deals on the items that have a high
price individually. If a product contains an unnecessary feminine design, AVOID
IT! Lastly, consider re-useable period products such as THINX underwear. Opting
for alternative products can be better for your health and your wallet!
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