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The influencer above is wearing Balenciaga shoes
and holding a Louis Vuitton handbag, while posing
in front of a Mercedes.
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The various transformations of women’s clothing reflect correlating
societal norms and advancements of an era; which have been influenced
by politics, economics, society, and culture.

Style icon Coco Chanel revolutionized the concept of femininity
through the quality of elegance.

She gave birth to the staple item in almost every woman’s closet: a little black
dress. Before Chanel made it an everlasting trend, black was only worn to
funerals and by widows. She broke those norms, and a sketch of her dress was
published by Vogue in 1926 (bottom right corner,).

In the 1910s, Chanel was among the first few designers to break conservative
fashion and create outfits inspired by menswear. She shifted away from
restricting garments, like skirts, to loose fabrics and created an elegantly
functional trouser - an independent look. “Consisting of a collarless boxy
wool jacket with braid trim, fitted sleeves and metallic embellished buttons with
accompanying slimline skirt, the outfit was the perfect choice for the post-war
woman who was trying to build a career in the male-dominated workplace”
(“Seven Wonders: How Coco Chanel Changed the Course of Women’s Fashion”).

Her new design for women’s clothing overlapped perfectly with the first wave of
feminism in the early 20th century. “Designers cannot create empowerment
through design alone; it is how they can make a woman feel in a garment, the
emotional connection to dressing is what empowers us” (Alexander, 2018).

— C0CO CHANEL —

L




“Rather than a king or queen, we
now look up to celebrities or street-
style influencers who share their
latest looks freely on Instagram.
What they wear is then replicated
by the masses who want to look up
to date and part of the style gang
(Alexander, 2018).
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Consumer interests are driven by
celebrities and social media
trendsetters, as they are the
leaders of fashion: “.. when
Millennials follow celebrities on
social  media who endorse
products, they are more likely to
pay attention because they tend
to replicate looks of celebrities
they admire for their identity
development” (Min, 2019).
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Rihanna is an advocate for both racial equality
and women's rights. The white tee worn by her,
stating "We Should All Be Feminists", was
first seen on Dior's Spring 2017 runway; it was
released during the fourth wave of feminism.
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Following the release, many stars, including
Jennifer Lawrence on the cover of Harper's
Bazaar, and consumers showed their support.
Rihanna is among many to be a cultural icon her
active followers get inspired by.
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