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Oligopolies and How They Work
Oligopolies are similar to monopolies, but rather than a single company having the market cornered, a handful of them 
work together to corner the market. They set market prices through agreements with other members within the 
oligopoly (MasterClass, 2022).

Results: 

• Oligarchs are able to drive up market prices because no true competition exists (MasterClass, 2022)

• They maintain power by preventing others from entering the market, effectively creating a barrier for would-be 
innovators to achieve financial success and power (MasterClass, 2022)

• The bulk of wealth belonging to the few in power allows them to buy politicians and laws which favor their 
business ventures, thereby growing their power and shrinking the powers of those without vast, endless financial 
resources (League of Women Voters, 2025)

• They shape the image of society through ads, television programs, news, fashion styles, and consumer good 
trends. They call us “consumers”, and pay us only enough for us to continue consuming their products.

Example of an Oligarch: The Awesome Company is owned by the Resnicks, who own vast swaths of land in California to 
operate their many subsidiary companies’ farms. The Resnicks gained so much wealth that they were able to leverage 
California laws to their benefit, giving them control of the majority of California’s water supply, even water that does 
not actually exist except in theory (Sorvino, 2021).

Examples of Oligopolies:

Apple and Samsung push out new devices on the same schedule, at similar prices, with similar features and 
appearances.

Albertsons, Kroger, Safeway and City Market all price groceries and home goods comparatively to each other, with 
prices fluctuating mildly on a rotating basis to ensure that none of them are an especially better option than any of the 
others. 

Coca-Cola and Pepsi create comparable products for comparable prices. When met with any growing competitor, these 
companies buy up the competition and push out the original owners.
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Pervasive Advertising
Pervasive advertising is what most of us think of when we imagine ads. This includes 

television advertisements, billboards, junk mail, and pop-ups on our phone and computer 
screens. 

r/Anticonsumption. Just found Telly, the free TV that feels like a trap. Reddit. 
https://www.reddit.com/r/Anticonsumption/comments/1o5xhxp/just_found_telly_the_free_tv_that_feels_like_a/

Steckel, S., (2025, November 30th).

I almost missed this stealth 
ad, found at the SEATAC 
airport. Believe it or not, 
this is a TSA security bin. 

Yes, the TSA, a government 
organization, is advertising 

for mega corporations.
Trump Jr., D., (2024, November 17th). Make 
America Healthy Again Starts Tomorrow. X. 
https://x.com/DonaldJTrumpJr/status/185813
6498530374074?lang=en

Subtle Advertising

Advertising
Advertisements have infiltrated nearly every moment in our lives. We now see them when we’re driving, reading the news, watching television, grocery shopping, listening to our 
politicians and celebrities, and very nearly everything else. Ads are generated by those with the money to pay for them and are fed to us actively and passively to influence our 

thoughts, lifestyles, desires, and ultimately, our purchases.

“Advertisements, thus lead to need creation where it does not exist or where the consumer does not even have the buying capacity” –Sandu, 2017

Subtle advertising is done in ways that we often don’t consciously notice. These can include 
use of products or endorsements by influencers, celebs and politicians, branded 

clothes/items, inconspicuous product placement, and ads worked into utilitarian spaces. 

The North Face. 
https://www.thenorthface.com/en-
us/p/mens/mens-featured/mens-new-
arrivals-226102/mens-evolution-half-dome-
hoodiegraphic-NF0A8FNF?color=JK3

When you buy branded 
apparel, you are paying 
companies so you can 

advertise for them. 



Fear of Missing Out (FOMO)
Fear of Missing Out, or more popularly FOMO, is a 

marketing tactic in which companies release limited-
time items. 

The fear of missing out on a popular item (as a 
status symbol), a good opportunity or a good deal 

drives consumers to spend their hard-earned 
dollars quickly and with less consideration than they 

would if they had more time to weigh their wants, 
needs, and financial means. 

“Hence, the greater the FoMO a consumer feels, the 
greater their tendency is towards bandwagon 

consumption… Those persons with a high level of 
FoMO tend more towards purchasing luxury rather 

than necessary goods… In conclusion, for 
consumers with high FoMO towards luxury goods, 

the dominant norm or standards of a social group to 
which an individual belongs may drive them to a new 

style or products in parallel with other group 
members. Under these circumstances, it may be 
difficult for an individual to make a purchasing 

decision independent of the influence of others.” –
Kang & Ma, 2020

While writing up the 
proposal for this final 

project, my phone started 
buzzing. Being in the zone, I 

ignored it and continued 
typing up my proposal on 

the topic. 

Immediately after 
submitting the assignment, 
I opened my phone to find 
this text exchange between 
my aunt, mom, and myself. 

The Starbucks FOMO is 
strong with my aunt. I love 
her dearly, but not enough 

to spend my day driving 
around to all my local 

Starbucks locations to find 
an elusive cup that she 

absolutely does not need. 
She already has an entire 
cabinet of limited-edition 

Starbucks cups, yet 
advertising and FOMO 

tactics have convinced her 
that missing one release 
would be detrimental.

Steckel, S. (2025, November 6th).

Valinsky, J., (2024, January 23rd). Police arrest California woman for allegedly stealing 65 
stanley cups. CNN. https://www.cnn.com/2024/01/23/business/stanley-cups-arrest

Fast Fashion is one of the leading FOMO 
based markets, and one of the greatest 

contributors to global pollution!
Mishra, V., (2025, March 27th). Fast fashion fueling global waste crisis, UN chief warns. 
United Nations. https://news.un.org/en/story/2025/03/1161636



Normalization of Debt
Building credit is the most important thing we can do because it 

allows us to take out more debt.

Mortgages and auto loans have become the standard. We buy 
houses and cars beyond what we can afford and beyond what we 

need. We’re always chasing the Jonses, trying to keep up. 

We take out credit cards to pay our monthly bills. Even when we 
have the money, we still utilize credit cards to get points and 

cash rewards. Credit card companies rake in fees and interest 
from us (Fleischman, 2023), while simultaneously selling our 

information to make that extra dough (Cross, 2023)! The 
companies who buy our data use it to further advertise to us and 
build profiles on us so they can know how to best sway our votes 

and opinions about public issues. We’re the final product.

Generally, we’re okay with this because it allows us to maintain 
living in a manner that is socially desirable. Social acceptance 

and admiration are powerful forces.

Debt has become a normal part of life. 

“Viewed within the bounds of cannibalistic capitalism, a mode of 
accumulation primarily based on the expansion of fictitious 

capital and secondary forms of exploitation, the debtfare state 
enhances the social power of money by allowing major credit 
card issuers (banks) to generate high levels of income from 

uncapped interest rates and policies that ensure the extension of 
plastic money to those who fall within Marx's category of the 

surplus population.” –Soederberg, 2012
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You Will Own Nothing and You Will Be 
Happy About It

AKA Subscription Based Services
Subscription based services have created a wonderful world of seemingly 

endless content for seemingly reasonable prices. Looking at it through another 
lens though, they have created a world where we pay a recurring (and ever 

increasing) fee to access content that we will never own (Shaji, 2024). 

If a company decides to remove a show, a product, or a service from their 
offering, we simply no longer have access to it. When we face regional or global 
web service outages, our media access is gone. We have no tangible media to 

fall back on. If our pest service no longer offers mosquito treatments under our 
plans, we simply lose that service. If our vehicle leasing companies decide to 

terminate our contracts, we simply have no car. 

All the while, if their fees increase, we’re on the hook for paying that increase. 
If they decide to take away content or inject ads unless we pay a higher fee, we 

must accept either the inconvenience or the increased fees (Shaji, 2024).

Let’s face it: When it comes to streaming services, one is never really all we 
have, right? Most people pay for multiple services, but what percentage of that 
content do they actually consume? How many unused Ipsy products are filling 

our drawers? How many international snacks did we not enjoy? How many 
times did we forget to skip a month of Bespoke shipments? How many Bark toys 

did our dogs never play with? 

Would it not be more financially and environmentally conscious to purchase just 
what we want to watch, eat, wear or utilize? Or better yet, have some patience 

and borrow it from our library system or community group? 

A good rule to keep in mind when considering subscription services is to ask 
yourself how much value the service holds for you (Shaji, 2024), and how much 

of its content you’ll actually utilize.

theillusiveman1988, (2022, August 6th). iFunny. Https://ifunny.co/picture/you-ll-own-nothing-and-you-ll-be-happy-about-LgVWMdtl9

In 2016, the World Economic Forum teased the idea of an economy in which we, 
the consumers, own nothing and rent anything we need. The consensus was that in 

this model, we would own nothing and be happy (WEF, 2016).

Take a moment to ask yourself who, if not us, owns everything we would rent? 

Then ask yourself if you would truly be happy in a society in which you are never 
free from the worry of eviction, repossession, and altered contracts. 

Finally, ask yourself if it feels right that only an elite few should own all of the 
resources, while the masses rent access to necessities. 

Why are our society’s goals being set by billionaires instead of by the people who 
are actually affected by lack of access to resources? Do those who horde such vast 

sums of wealth and resources really have our best interests at heart?
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