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User and Venue Survey Final Report Template


General instructions for completing this report:
1. Please answer all questions
2. Do not combine the answers to questions. Provide your answers to each question in the space provided.
3. All tables should be submitted as different worksheets within the Excel file accompanying this document.


Country: Ghana
Date Prepared: 28th November, 2011
Prepared by: Godfred Frempong, Paul Boadu, Masahudu Fuseini & Emmanuel Tetteh
Survey Start Date: June, 2011
Survey End Date: September, 2011



Methods

1. Final venue selection strategy (attach the final sampling strategy that was approved by George)
a. Provide the list of venues initially selected for the sample
The survey in Ghana did not have initial selected venue sample to begin with. This was mainly due to the lack of a reliable public access venues (PAVs) inventory data prior to the commencement of the survey. Instead, it was based on the limited inventory data[footnoteRef:1] and population size to determine sampling distribution for selected cities in the three regions (see attached final sampling strategy document). This was done in consultation with George Sciadas and inputs from the Survey Working Group based in University of Washington, Seattle. Due to budgetary constraints, it was agreed that the survey should be conducted in three regions namely: Ashanti, Greater Accra and Western Regions of the country. These are the regions were most governance, administrative and commercial activities are concentrated and likely to host large numbers of PAVs. [1:  The inventory data was obtained from desk research (mainly through internet searches), field work and administrative sources] 



b. Briefly discuss how the inventory was used to build the sample and the extent to which other avenues were used to select venues.

The research team used the limited inventory data as the starting point, and augmented it by using the snowball sampling process to identify the rest of the PAVs in each of the selected areas in the three regions.  Further, the identified venues were added to the existing inventory data of the selected cities/towns/localities to obtain a new sampling frame.  The PAVs in a given locality were assigned specific numbers and the random technique was used to select the total number of venues earmarked for specific city/town/area.
 
2. Venues visited 
a. Attach a copy of Table B in the “Venue Survey” section of the bi-weekly report (see below). The table should include all venues visited during the course of the survey implementation.

	Venue
	Venue type
	City
	Venue can be included in the sample
	Operator accepted or refused to be surveyed
	Survey completed (yes or no)
	Notes

	
	
	
	Yes
	No
	
	
	

	
	
	
	
	Venue permanently closed
	Venue temporarily closed
	Venue not open for public computing at the time of visit
	Venue does not provide public access computing
	Other (Explain in the notes)
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	



Find results in attached excel sheets
b. For the venues in which surveys took place, provide the following information (This information should be on the cover page of the venue survey. For the rare instances where user surveys were done at venues without a corresponding operator survey, enumerators’ notes should be used to provide address and taxonomy details.):
	
	
	
	
	Address
	Global Taxonomy

	Venue name
	User survey completed at venue
	Operator survey completed at venue
	Location is Urban or Rural
	# and Street
	Village/
town
	District/
Province/
State
	Postal code
	Ownrshp.
	Business Mode
	Internet access Fee
	Venue Type
	Mob.

	
	
	
	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	
	




Find results in attached excel sheets

c. Provide a summary of the data in 2a (by venue type) using the table below. Please also provide a narrative describing issues encountered when attempting to sample the list. (E.g. venues not being where they were supposed to be, owners not allowing surveys to take place.)
	Venue type
	Venue included in the sample
	# of operators that accepted to be surveyed
	# of surveys completed

	
	Yes
	No
	
	

	
	
	# of venues permanently closed
	# of venues temporarily closed
	# of venues not open for public computing at the time of visit
	# of venues that do not provide public access computing
	# of venues not include for other reasons
	
	

	Library
	
	
	
	
	
	
	
	

	Telecenter
	
	
	
	
	
	
	
	

	Cybercafé
	
	
	
	
	
	
	
	

	Other
	
	
	
	
	
	
	
	

	Total
	
	
	
	
	
	
	
	



Find results in attached excel sheets


d. Provide a geographic distribution of the number of venues sampled using the following table.
	Region
	Venue type
	# of venues in the sampling strategy 
	# of venue surveys completed

	Region 1
	Library
	
	

	 
	Telecenter
	
	

	 
	Cybercafé
	
	

	 
	Other
	
	

	Region 2
	Library
	
	

	 
	Telecenter
	
	

	 
	Cybercafé
	
	

	 
	Other
	
	



Find results in attached excel sheets


3. Describe the user-selection strategies employed. Were any of the strategies that you tried unsuccessful? If so please describe the strategies and explain why they did not work. What strategies did you ultimately settle upon?

The users were selected from PAVs which were sampled and randomly selected for the survey.  The general method used for selecting the respondents was the simple systematic method, with a random start.  As stated in the survey guidelines, four users were to be selected and interviewed in each identified PAV. The four become the sample size, while the rest serve as the sample population. In entering a venue, users were assigned numbers with the permission of the venue operator. A number is selected randomly and the person with that number becomes the starting point for the interview. Then after, every third person (number) was interviewed. The selection of the sample interval of three was agreed on by the national prior to the survey. In a situation where the number of users already in the PAVs were not enough to complete the survey, the third user who entered the PAVs was added.  In the case of the rural areas, every third person who entered the PAVs was selected based on the systematic sampling technique with the random start.  The reason for this slight variation in the procedure used in the rural areas was largely due to the small number of users seen in the PAVs. In the event of the third person declining to the interview, the next willing user was interviewed, and then every third person thereafter. This sampling technique was used in all the three regions to ensure consistency. However, in the rural areas where the level of patronage of PAVs was low, the approached was slightly changed. In those areas, every second person was approached to participate in the survey.


4. Provide a summary of users sampled using the table below
	Venue Type
	Number of surveys completed during each time of day
	Number of surveys completed during day of the week
	Gender

	
	Morning
	Afternoon
	Eve./
Night
	M
	T
	W
	Th
	F
	Sa
	Su
	M
	F

	Library
	
	
	
	
	
	
	
	
	
	
	
	

	Telecenter
	
	
	
	
	
	
	
	
	
	
	
	

	Cybercafé
	
	
	
	
	
	
	
	
	
	
	
	

	Other
	
	
	
	
	
	
	
	
	
	
	
	

	Total
	
	
	
	
	
	
	
	
	
	
	
	



Find results in attached excel sheets



5. Describe the method used for mapping cybercafés. Provide a list showing the following: 1) cybercafés selected through the inventory and 2) cybercafés selected through the mapping exercise. Include copies of all maps created, as instructed in the venue selection sampling strategy guidelines (see pages 4 and 5 of the guidelines. Scanned copies are OK).

Due to the peculiar situation in the country where we did not have much knowledge about the PAVs in the selected regions, the snowball technique was used as the strategy adopted to identify other PAVs. The starting point for the application of the snowball technique was through the known PAVs, who were asked if they knew other PAVs in their localities.  In other instances, people were also asked about the existence of PAVs in their areas, and these helped us to identify other PAVs were located.  Attached are digital maps of the locations where the PAVs were selected in the three study regions.
Survey Implementation

1. Enumerators for each region
a. Number of enumerators

In all, 42 enumerators and three field leaders were used for the surveys in the three regions. Greater Accra had 18 enumerators, Ashanti 15 and Western Region nine. 


b. What organizations did they come from and what prior training and experience do they have?

Most of the enumerators from Ashanti and Western Regions were selected through consultations with the Regional Directors of Ghana Statistical Service with whom STEPRI has a good working relationship. The enumerators selected in the two regions were those who had worked with the Regional Directors on national surveys e.g. National Population and Household Census of 2010. 

In Greater Accra, STEPRI research staff augmented by national service personnel  and other people who had worked with the Institute on previous surveys (Micro, Small and Medium Enterprises Project, Business Opportunity Identification surveys etc) constituted the enumeration team. In effect, with the exception of the national service personnel, (who were four) all the enumerators had firsthand experience in questionnaire administration and general surveys. To build the competence of the national service personnel, they were attached to a STEPRI staff during the initial stage of the surveys and were part of the pre-testing exercises.



2. Training for enumerators
a. When were the training sessions held? Who was present and what was covered?

Training took two forms. The first training was organized for the STEPRI research team by Dr. Araba Sey on the questionnaires (venue, user and non-user). The training also provided background information on the project. It was more of training of trainers and this took place in February, 2011. 

For the implementation of the surveys, training was organized for the enumerators from the selected three study areas. The training for the enumerators in Greater Accra was held from 27th – 29th April, 2011, while that of Ashanti and Western Regions were concurrently held between 9th – 12th May, 2011.  The training provided a general overview of the project and discussion of all the questionnaires for the surveys.  Further, the enumerators were trained in ethics of questionnaire administration and community entry.  However, this was more of updating the knowledge of the enumerators since most of them had prior experience. The training in Greater Accra Region was led by Dr. Frempong (Principal Investigator) and Paul Boadu. In the case of the two regions, Godfred Frempong handled Ashanti Region, while Western Region was led by Paul Boadu. In the regional training sessions, the two Regional Directors of Ghana Statistical Service participated since they were to serve as survey leaders in the regions.


3. General discussion on implementation methods, including the following:
a. Were gifts given to respondents? If yes, what were the gifts and what was the approximate value?


Gifts were given to respondents in all the three regions. This was not to influence their responses to a particular direction, but as a sign of appreciation for their time used in answering the questionnaires. Respondents, particularly users, were given internet vouchers equivalent to one hour internet browsing time as compensation.  For the PAV operators/attendants cellphone recharge vouchers were used to compensate them. 

b. How long did it take to recruit respondents? Include a discussion of any issues getting participants and the approximate number of people enumerators needed to approach before recruiting one respondent.

Averagely, it took about five minutes to exchange pleasantries and explain the survey to the would-be respondents.  Most of the time,  respondents asked about the ultimate benefits of the survey to them and the country.  In addition, anonymity, duration required to complete a questionnaire were some of the issues raised by the would-be respondent.  On the whole, not more than three people were contacted before one agreed to participate in the survey.  


Challenges
1. Discuss any challenges faced in the following areas
a. Venue sample design. Discuss your experience developing the venue sample based on the guidelines provided. From this exercise, did you learn anything about generating a country-wide, statistically-valid sample in your country?

Our main handicap was that the sampling of venues in Ghana was based on population and not on the inventory data. This was due to the incompleteness of the inventory data. As a result, the research team did not have ample knowledge about the actual distributions of the PAVs during the preparation of the sampling strategy document. Consequently, in Ashanti and Western Regions, there were instances where the allocated venues were not obtained in the selected areas. As a result, the adjoining areas with similar population characteristics were visited to complete the venue survey.  A typical example in Ashanti Regionwas Asawase where 13 PAVs were allocated to the suburb due to its high population distribution. However, only one PAV was found there, consequently the adjoining areas such as Akwatia Line, Aboabo No.1, Akorem, Adukrom, Asokore, Mampong, Sepe Tinponmu were visited to achieve the required number.  New suburbs that were added to Ashanti Region include Atasomanso, Krofrom, Oduom, Anwomaso (Kumasi Metropolitan Assembly). Further, Asante Mampong and Bekwai (large towns) to mop up the remaining PAV number assigned to Obuasi and Konongo which were not achieved.  In the case of Western Region, Daboase, Princess Town and Bronikrom were replaced by Ketan, Ntankoful and Amanful.

The sampling guidelines provided detailed steps for the determination of sample size, selection of localities, PAVs as well as users for the surveys. Every step of the whole process was guided by the sampling method. The employment of the guidelines required deep reflection and knowledge about survey procedures. The use of the guidelines has really enriched our experiences in survey implementation.





b. Provide a discussion of challenges in the survey implementation in the following areas:
i. Locating venues in the pre-selected sample list


The experiences of enumerators with regard to locating venues in the pre-selected sampled list were mixed. It was easy to locate the cafés in areas where enumerators had good knowledge about the locality than in areas where they were new. This situation arose because there are no well-defined street naming systems in the country. Also at the time of the pre-selecting, descriptions of the exact location of the cafés /telecentres/business centres etc., were related to popular landmarks in the locality.  Consequently, if the enumerators was not conversant with the demarcated area, they  had to rely on external help.  


ii. Getting operators to participate
There were instances where getting the PAV operators to participate in the survey was difficult which was due to a number of reasons. The main problem was that some cybercafé attendants needed to have clearance from their superiors before they could grant interviews.  In other situations, the owners of the facility thought the interview was for tax purposes, and therefore had to be convinced and shown documentary evidence about the purpose of the survey and the institutions involved. 

Further, some attendants who initially agreed to participate in the survey declined midway and wanted the owners to respond to questions which they considered sensitive (financial issues). This delayed the interview, because owners were not most of the time available at the cafés. The PAV owners often employed the services of operators/attendants and they only come to the PAVs when they were  free.  Other operators delayed the survey because they had to intermittently attend to their customers. 


iii. Getting users to participate

Some users declined to participate in the survey because they claimed to be busy and did not have the time to spare for the survey.  Such users had allocated a certain amount of time to visit the cafés and did want to extend their stay to participate in the survey.  Others wanted to be reward before they granted interviews, and only agreed to participate after they had been told of the compensation.  


iv. Finding private spaces in venues to conduct interviews

There were some PAVs that were spacious and enumerators could easily find conducive spaces to carry out interviews. However, others were small and were occupied with computers with little spaces for interviews.  In some instances, the interviews, especially with the users were conducted in spaces outside the PAVs.  With the operators, in spite of problem of space, the interviews were conducted inside the PAVs to enable them monitor or help clients. 

v. Length of surveys

The length of time spent on interviewing one respondent was really an issue. The average time spent to complete one venue and user survey was around 1hour 15 minutes initially. Most of the respondents found this too long and sometimes called for the end of the process because they had to leave. Others actually left and had to be replaced with new respondents. The situation improved when the enumerators mastered the questionnaires and became experienced with the process.  Consequently, the average time used to complete the questionnaire reduced to 45 minutes.

vi. Other implementation challenges

Other challenges were; questions related to finance and the size of the questionnaire. Venue operators were very reluctant to answer the question on finance.  Many thought it was a private matter which should not be disclosed to others.  
The bulky nature of the questionnaires scared some respondents, as already mentioned, some respondents either threatened or actually abrogated the interview midway.  


c. How did you address the above challenges, to what extent  were they resolved, and what recommendations would you give for future surveys?


The suspicion that the enumerators might have come from the tax office was addressed by the provision of letter of introduction from STEPRI.  The letter stipulated the purpose of the survey and the need for them to cooperate as the study was to make recommendations that had the potential to improve the business environment. This in a way reduced their hesitation to some extent. 

In respect of the provision of financial data, their anonymity was assured, but still, only few provided the information which to some extent was not comprehensive. 

The other challenges were handled with tactfulness and the enumerator’s experience in surveys. Some of these problems were encountered during the pre-testing phase, so the enumerators were prepared to face those challenges and how to go round them.


Data
1. Summarize the results for each of the demographics questions using frequency tables. Please comment on any interesting findings, in particular those that stand out as contrary to your expectations or the literature or known demographic distributions in your country. You are also encouraged to provide a discussion on results that seemed to follow traditional literature.

In all, 1000 users were interviewed from the 250 PAVs drawn from Ashanti, Greater Accra and Western regions of the country.  From Table 1, 75% of respondents were males, while 25% females. This confirms the point that patronage of PAVs is usually male affairs.
Table 1: Gender of respondents
	Response
	Frequency
	Percentage

	Male
	754
	75.4

	Female
	246
	24.6

	Total
	1,000
	100



During the pre-testing of the user questionnaires, we engaged in discussions with a number of females on their no patronage of PAVs. The reasons provided by the females for not patronising PAVs included; lack of security, harassment by the males, little chance of networking with fellow females and to some extent distance from their residences.  However, this did not mean that females do not use Internet facility at all, since some of the females who had Internet-enabled cellphone handsets preferred to use that to browse instead of visiting the PAVs.  Experience showed that the females were selective in patronising PAVs. They preferred PAVs ran by Vodafone Ghana, Busy Internet and others where customer security is not compromised. The technology acceptance model argues that the acceptance to use a technology is influenced by two factors namely; perceived ease of use and perceived usefulness.  Arguing along that lines, Ilie (2005) indicated that men use of technologies are influenced their perception of usefulness while women by the ease of use. This explains the less patronage of PAVs by women and confirms the reasons given by the women for less patronage of PAVs.
 In terms of age, about 35% of the patrons of PAVs were from the 20-25 age group. This was followed by 25 – 34 age group, and 16-19 group.  Cumulatively, the majority of the PAV users were between 16 – 34 years old, and constituted 84% of the users.  

Table 2: Age Group of respondents
	Response
	Frequency
	Percentage

	12--15
	84
	8.4

	16--19
	228
	22.8

	20--24
	350
	35.0

	25--34
	265
	26.5

	35--49
	60
	6.0

	50--65
	6
	0.6

	Older than 65
	4
	0.4

	No response
	3
	0.3

	Total
	1,000
	100



The data indicates that the patronage of PAVs is mostly by the youth who are prepared to experiment and exploit all the opportunities provided by the Internet. The large youth patronage is understandable since they might use the facility to search for schools, literature, entertainment and social networking. The trend confirmed the work of Bowen (2010), which found out that the bulk of Internet users in Ghana were young people who were highly educated.   To put the large youth patronage into context, Morris and Venkatesh (2000) argue that age plays an important role in technology adoption and use. Therefore, it is not strange only few elderly patronised the PAVs.

The patrons of the PAVs were largely Ghanaians (92%). There were few foreign users most from Nigeria, Togo and Cote d’Ivoire.









Tale 3: Nationality of respondents
	Response
	Frequency
	Percentage

	BURKINABE
	1
	0.1

	GHANAIAN
	921
	92.1

	IVORIAN
	4
	0.4

	LEBANESE
	1
	0.1

	LIBERIAN
	1
	0.1

	MALIAN
	1
	0.1

	NEW ZEALAND
	1
	0.1

	NIGERIAN
	11
	1.1

	RWANDESE
	1
	0.1

	TOGOLESE
	5
	0.5

	No response
	53
	5.3

	Total
	1,000
	100




From Table 4, where almost 74% of the sampled users had secondary and tertiary education. Users without formal education were less than 1%.  The higher educational background of the respondent was very necessary for better appreciation of the facility.

Table 4: Educational level of respondents

	Response
	Frequency
	Percentage

	Pre-primary education (no formal schooling)
	4
	0.4

	Primary education/first stage of basic education (grade school or equivalent)
	174
	17.4

	Secondary education (high school or equivalent)
	414
	41.4

	Post-secondary non-tertiary education (vocational or trade school)
	74
	7.4

	Tertiary education (college/university degree) or higher
	324
	32.4

	No response
	10
	1

	Total
	1,000
	100




Since it has been argued that ICT is knowledge intensive and therefore users should have certain level of literacy to effectively utilise ICT services (Frempong and Imoro, 2007).






Table 5: Respondents’ assessment of their physical disability 
	Response
	Frequency
	Percentage

	Yes
	11
	1.1

	No
	967
	96.7

	Don’t know
	1
	0.1

	No response
	21
	2.1

	Total
	1,000
	100



Greater percentage of the sampled users suffered no disability. Only a few (1%) had disabilities, with majority being sight problems (Table 6).  What is not known from the data was whether those with sight problems were totally blind or had limited vision.

Table 6: Types of physical disability indicated respondents
	Response
	Frequency
	Percentage

	Seeing
	7
	63.6

	Hearing 
	1
	9.1

	Using arms
	0
	0.0

	Using legs
	1
	9.1

	Combination of the above
	1
	9.1

	Other
	1
	9.1

	Total
	11
	100.0




Most of respondents were staying in either rented premises, or those owned by themselves or a member of their households.  Specifically, close to 51% were staying in premises they either owned or by someone in their household, while 37% occupied premises which they had rented.

Table 7: Description of respondents’ home
	Response
	Frequency
	Percentage

	It is owned by you or by someone in your household
	509
	50.9

	You rent it
	373
	37.3

	You occupy it without payment of rent
	108
	10.8

	Don't have a home 
	2
	0.2

	No response
	8
	0.8

	Total
	1,000
	100



Figure 1 provides a summary of facilities available in respondents’ homes. Prominent facilities include radio, electricity, mobile phones, television sets, and to some extent computers, which were largely not connected to the Internet.
Figure 1: ICT and Other Facilities available in Respondents’ Home 




The analysis of the data and linked to earlier studies indicated an increment in the number of computers in homes.  About 66% of respondents had computers at home.  However, this number is on the higher side, for example, in the work of Frempong et.al (2005) only 4.0% of the sample of 1,200 households had a PC/laptop at home. This increased to 5% (Frempong, 2011)[footnoteRef:2] and 22% in 2011 by Bowen (2010).  One explanation that can be given for this large increase in computer ownership may be the fact that the bulk of the respondents were selected from the urban areas.  Also the burgeoning trade in used computers and the general global decline in the prices of computers/laptops might have contributed to the increase of computers in homes. There is the need for a more comprehensive survey to estimate the availability level of computer in homes, since computers increasing have become one of the most important gadgets to participate in the information society.  [2:  The survey in question was conducted in 2007/2008] 


In the case of residential Internet access, the survey revealed that 26% had internet connections.  This figure again is very high in comparison with earlier survey data.  A survey conducted by Frempong in 2007/2008 indicated that only 0.3% of 1,200 households in Ghana had Internet connection at home. Another study by Bowen (2010) revealed the level of residential Internet penetration to be 4%.  Though Bowen’s figure had been considered high, the data obtained during this survey is out of the trend and also requires a comprehensive survey to determine the level of household internet penetration in Ghana.


Table 8: Source of water at respondents’ home 
	Response
	Frequency
	Percentage

	Private well
	95
	9.5

	Public well
	40
	4

	Piped into house
	767
	76.7

	Other
	74
	7.4

	No response
	24
	2.4

	Total
	1,000
	100




Table 8 provides a summary on access or source of water in respondents’ homes.  Pipe borne water to the respondents’ home was ranked highest (almost 77%), while the rest were below 10%.  The high responses with pipe borne to their homes may be misleading, since it does not necessary mean availability of water. The water supply system in Ghana is woefully inadequate that most taps are dry for greater part of the year.  Though many houses maybe connected to the water delivery system of a particular town or city, only few might enjoy water supply and therefore, the majority had to depend on other sources of water supplies. 

In terms of adults, most of the homes had between two - four adults with homes with three adults topping with almost 22%.  It was followed by homes with four adults (18%) and two adults (16%).  In Ghana, due to lack of affordable accommodation, children who might have attained the adulthood age of 18 years may still be staying with their parents. Consequently, a home with more two adults is not out of place in the country. Also culturally, children do not leave their parents house when they attained adulthood as the case is in the western countries. It is a commonplace to see working adult staying in their parents’ homes till they get married.
Table 9: Number of adults in respondents’ home
	No. of adults
	Frequency
	Percentage

	1
	77
	7.7

	2
	164
	16.4

	3
	217
	21.7

	4
	177
	17.7

	5
	140
	14

	6
	89
	8.9

	7
	37
	3.7

	8
	26
	2.6

	9
	11
	1.1

	No response
	62
	6.2

	Total
	1,000
	100




There were variations in the household sizes of  respondents. About 29% came from household with four children. Households with three children constituted 16% of the sample, two children were 16%, while household with one child formed almost 16%.  Averagely, the respondents came from families/households with 1 – 4 children. This data fits the national data where the average children per household are four.

Table 10: Number of children in respondents’ home
	No. of children
	Frequency
	Percentage

	0
	142
	14.2

	1
	158
	15.8

	2
	162
	16.2

	3
	164
	16.4

	4
	288
	28.8

	5
	58
	5.8

	6
	28
	2.8

	Total
	1,000
	100




The main primary languages of respondent were Akan (47.5%) and English (26.4%). The dominance of Akan as the primary language is understandable since the Akans forms the dominant ethnic group in the country. It should be stated that the Akan is an umbrella language with many dialects ( Twi, Fanti, Ewutu, Afutu, Ahanta, Brong etc).

Table 11: Primary language of respondents 
	Response 
	Frequency
	Percentage

	English
	264
	26.4

	Akan
	475
	47.5

	Ga
	92
	9.2

	Others
	124
	12.4

	No response
	45
	4.5

	Total
	1,000
	100




Assessment of proficiency in the use of the primary languages indicates that over 50% of the sample cumulatively had good command over their primary languages in terms of reading. Close to 30% had fair reading capability of their primary languages (see Table 12). The data on proficiency in reading of Akan is very interesting and emphasise the point that Ghanaians are taking the learning of local languages at the basic education level very serious. The current educational policy emphasises the teaching of Ghanaian languages at the basic educational level.

Table 12: Respondents’ reading ability of primary language 
	Response
	Frequency
	Percentage

	None
	21
	2.1

	Poor
	146
	14.6

	Fair
	289
	28.9

	Good
	343
	34.3

	Very Good
	188
	18.8

	No response
	13
	1.3

	Total
	1,000
	100



Related to writing capability, close to 18% had very good command, almost 33% had good and 30% had fair.  In effect, about 51% of the sampled respondents had strong writing capabilities (very good and good) of their primary languages (see Table 13). 

Table 13: Respondents’ writing ability of primary language
	Response
	Frequency
	Percentage

	None
	24
	2.4

	Poor
	157
	15.7

	Fair
	303
	30.3

	Good
	326
	32.6

	Very Good
	178
	17.8

	No response
	12
	1.2

	Total
	1,000
	100


Besides primary languages, proficiency in the national language was also explored. The national language for Ghana is English.  Data from Table 14 indicates that almost 44% of  respondents ranked their proficiency in the national as good, while 30% as very good.  This is not strange since English language is used for teaching and learning across the educational ladder and some children acquire proficiency in the language in their infancy.










Table 14: Respondents’ reading ability in national language
	Response
	Frequency
	Percentage

	Poor
	7
	0.7

	Fair
	75
	7.5

	Good
	437
	43.7

	Very Good
	302
	30.2

	Not applicable
	9
	0.9

	No response
	170
	17

	Total
	1,000
	100




Similar results were achieved in terms of proficiency in writing in the national language. About 43% ranked their writing skills in the national language as good and 31% as very good. The analysis of tables 14 and 15 points to the fact that majority of the internets users and very literate and confirms the findings of Bowen 
(2010).

Table 15: Respondents’ writing ability in national language
	Response
	Frequency
	Percentage

	Poor
	7
	0.7

	Fair
	69
	6.9

	Good
	433
	43.3

	Very Good
	311
	31.1

	Not applicable
	14
	1.4

	No response
	166
	16.6

	Total
	1,000
	100




The occupational status of respondents was explored. Majority (almost 51%) of respondents were students.  Respondents who were full time employed accounted for only 16%, while unemployed searching for jobs was 9%.








Table 17: Occupational status of respondents 
	Response
	Frequency
	Percentage

	Self employed
	98
	9.8

	Employed part time
	59
	5.9

	Employed full time
	163
	16.3

	Unemployed looking for job
	94
	9.4

	Unemployed not looking for job
	42
	4.2

	Retired
	5
	0.5

	Student
	507
	50.7

	Homemaker
	4
	0.4

	Other
	17
	1.7

	No response
	11
	1.1

	Total
	1,000
	100



The high patronage of PAVs by the student population raised the question about what use was the Internet being put to. Though this question will not be answered here, it is important that it is raised for future investigation. Another phenomenon can be that the PAVs provide a forum for interactions and networking among students.

Table 18: Occupational sector of respondents  
	Response
	Frequency
	Percentage

	Government of public sector
	48
	4.8

	Agriculture
	7
	0.7

	Education
	42
	4.2

	Health services
	14
	1.4

	Construction
	19
	1.9

	Manufacturing
	12
	1.2

	Transportation
	4
	0.4

	Wholesale or retail
	19
	1.9

	Financial services
	13
	1.3

	Business services
	75
	7.5

	Personal services
	37
	3.7

	Other trades
	24
	2.4

	Other 
	57
	5.7

	No response 
	629
	62.9

	Total
	1,000
	100




Table 18 provides a listing of the sectors where the employed respondents worked. Most of those employed were from the government public sector, education, business services and others.



Table 19: Personal income level of respondents

	Income Level
	Frequency
	Percentage

	0
	557
	55.7

	Don’t know
	149
	14.9

	Less than 100
	84
	8.4

	101 – 200
	71
	7.1

	201 – 300
	59
	5.9

	301 – 400
	21
	2.1

	401 – 500
	19
	1.9

	501 – 600
	9
	0.9

	601 – 700
	7
	0.7

	701 – 800
	4
	0.4

	801 – 900
	8
	0.8

	1001 and above
	12
	1.2

	Total
	1,000
	100




Majority (56%) of respondents indicated that they do not earn salaries. This correlates to the fact that the majority of the PAV patron were students (see table 17). However, with those employed, about 8% earned less than GH¢100, and 7% between GH¢101 – 200 a month. The data indicates that most of the employed respondents earned between less GH¢100 – 300, which is below the upper poverty line of GH¢370.90[footnoteRef:3]. [3:  There are two income levels defining the poverty lines (lower and upper) in the country. The lower poverty income level is ¢288.47, while the upper poverty level is ¢370.90] 


The data provided does not yield to any serious analysis, since the majority (66%) indicated they did not either earn an income or did not know the income of their household.  It was understandable that some respondents, did not know the income of their household since majority of them were students who might not know the income of their parents, as parents do not readily share information on their salaries with their children.  From the scanty data, only few respondents earned above GHC 400 a month i.e. above the poverty lines in the country.






Table 20: Household Income Level 

	Income level
	Frequency
	Percentage

	0
	357
	35.7

	Don’t know
	309
	30.9

	Less than 100
	34
	3.4

	101 – 200
	46
	4.6

	201 – 300
	68
	6.8

	301 – 400
	41
	4.1

	401 – 500
	35
	3.5

	501 -  600
	23
	2.3

	601 – 700
	18
	1.8

	701 – 800
	11
	1.1

	801 – 900
	16
	1.6

	901 – 1000
	12
	1.2

	1001 and above
	30
	3

	Total
	1,000
	100




General Comments

1. Anything to share about the entire survey process
The survey may be the most extensive one carried in the country on PAVs. It is comprehensive, because it was not limited to users alone as previous studies had done, but on the three key actors - users, PAV and non-users.  A lot of data have been collected, which could support PhD training, and most importantly provide basis for policy making to support the growth of the industry.

Secondly, the general guidelines have enriched our experiences and they can be adapted for further studies in the industry. One difficult we encountered was that some of the questions in the questionnaires needed to be adapted to the Ghana situation. This was not possible since Ghana was the last to join the team. However, we share the difficulty of the group in developing common questionnaires that can suit the local situation of the participating countries.


2. Other general comments

The surveys carried under this project were very interesting and policy analysts and makers will have good uses for them. 

References
Bowen, H. (2010).  Making Connections: Using data on Ghanaians’ media use and communication habits as a practical tool in development work,  Africa Development Research Series: Ghana AudienceScapes

Frempong, G. K and Braimah, I. (2005) “Assessing Universal Access to ICTs in Ghana”. In The Encyclopaedia of Developing Regional Communities with ICT.  Idea Group Inc., Pennsylvania

 Frempong, G. K (2011) Developing information society in Ghana: How far? (2011), The Electronic Journal on Information Systems in Developing Countries  47, 8, 1-20

Ilie, V.(2005) Gender differences in perceptions and use of communication technologies: A diffusion of Innovation Approach, Information Resources Management Journal, 18 (3)13 - 31

Morris, M.G and Venkatesh, V. (2000). Age Differences in technology adoption decisions: Implications for changing work force, Personnel Psychology, 53; 375 – 403.
1

image2.emf
0 200 400 600 800 1000

Mobile phone

Electricity

Radio

Television set

Computer

Car

Satellite for television

internet connection

Landline phone


Microsoft_Excel_Worksheet1.xlsx
Chart2



Mobile phone	Electricity	Radio	Television set	Computer	Car	Satellite for television	internet connection	Landline phone	972	966	963	951	656	373	280	263	167	

Sheet1

								Mobile phone		972

								Electricity		966

								Radio		963

								Television set		951

								Computer		656

								Car		373

								Satellite for television		280

								internet connection		263

								Landline phone		167



Mobile phone	Electricity	Radio	Television set	Computer	Car	Satellite for television	internet connection	Landline phone	972	966	963	951	656	373	280	263	167	

Sheet2





Sheet3






image1.jpeg
GLOBAL

IMPACT

OF PUBLIC ACCESS TO INFORMATION & COMMUNICATION TECHNOLOGY

STuDY





